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DETAILED ACTION 

1 . This action is in response to the amendment filed on 02/20/2007. 

2. The objection to specification due to title and use of trademarks is withdrawn in 
view of Applicant's amendment. 

3. The rejection under 35 U.S.C. §101 to claims 19-30 is withdrawn in view of 
Applicant's amendment. 

4. Claims amended by the Applicants: 1 and 19-31. 

5. Claims 1-47 are pending. 

Response to Arguments 

6. Applicant's arguments with respect to claims have been considered but are moot 
in view of the new ground(s) of rejection. 

7. Applicant's amendment necessitated the new ground(s) of rejection presented in 
this Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP 

§ 706.07(a). Applicant is reminded of the extension of time policy as set forth in 37 
CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
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extension fee pursuant to 37 CFR 1 .136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the date of this final action. 

Claim Rejections - 35 USC § 103 

8. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art 
are such that the subject matter as a whole would have been obvious at the time the invention was made to a 
person having ordinary skill in the art to which said subject matter pertains. Patentability shall not be 
negatived by the manner in which the invention was made. 

9. Claims 1-12, 14, 18-28, 31-41, 43 and 47 are rejected under 35 

U.S.C. 103(a) as being unpatentable over US Patent No. 6,694,320 to Ortiz et al. 
(hereinafter, Ortiz) in view of US Publication No. 2004/0204946 to Alger et al. 
(hereinafter, Alger). 
Per claim 1: 
Ortiz discloses: 

- A computerized method of branding a software product comprising: 
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- assigning a namespace to each of a plurality of resource files, said resource files 
each containing one or more branding resources (col. 1 , lines 45-48 "...storing 
branding information associated with the computer product in a central • 
library..."); 

- grouping the resource files according to the assigned namespaces (col. 1 , lines 
45-48 "...storing branding information associated with the computer product in a 
central library..."); 

- executing an interface to call a group of resource files as a function of a selected 
namespace (col. 1, lines 55-60 "...linking to a first library storing routines to 
access branding data stored in a central library in response to the request; calling 
the routines in the first library..."), said selected namespace corresponding to 
one or more installed components of the software product (col. 3, lines 44-50 
"...software application requires branding data. ..calls the routing. ..to access the 
appropriate product name... convey to the software application"); and 

- searching the called group of resource files for one or more of the branding 
resources to be installed in the software product (col. 1, lines 45-52 "...the at 
least one routine being called by a software application requesting branding data 
and extracting the appropriate branding data from the central library in response 
to the call..."). 
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Ortiz does not explicitly disclose installing the called group of resources files 
containing the one or more branding resources in the software product in response 
to the searching. 

However, Alger discloses in an analogous computer system installing the 
called group of resources files containing the one or more branding resources in 
the software product in response to the searching (paragraph [0041] "After the 
generic software 201 has been installed on the consumer's computer, the software 201 
will then locate and use the branding information 204B so that the use of the software 
201 evokes an association with the merchant 502B"). 

Therefore, it would have been obvious to a person of ordinary skill in the art at 
the time the invention was made to incorporate the method of installing the called 
group of resources files containing the one or more branding resources in the 
software product in response to the searching as taught by Alger into the method of 
branding software as taught by Ortiz. The modification would be obvious because of 
one of ordinary skill in the art would be motivated to installing the called group of 
resources files containing the one or more branding resources in the software 
product in response to the searching to provide a way to differentiate a company form 
their competitors (paragraph [0006]). 

Per claim 2: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 
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- further comprising centrally storing the plurality of branding resources (col. 1 , 
lines 45-48 "...storing branding information associated with the computer product 
in a central library..."). 

Per claim 3: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 

- wherein assigning the namespaces comprises identifying which of the branding 
resources contained in the resource files correspond to specific brands (col. 1, 
lines 45-50 "...the called routines loading the central library and extracting 
branding data from the central library identified in the request; and conveying the 
extracted branding data to the software application..."). 

Per claim 4: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 

- wherein each of the resource files comprises a dynamic-link library (col. 3, lines 
13-19 "...software makes use of dynamic link libraries (DLLs), which provide a 
simple and compact procedure for software applications to access required 
branding data..."). 

Per claim 5: 

The rejection of claim 4 is incorporated and further, Ortiz discloses: 
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- wherein the branding resources reside in one or more of the dynamic-link 
libraries associated therewith (col. 3, lines 19-29 "...cvOEMBrand.DLL holds the 
actual branding data. Thus, all branding data is stored in a single central 
location..."), and wherein executing. the interface comprises accessing the 
branding resources in the associated dynamic-link libraries (col. 3, lines 19-29 
"...cvBrandDLL holds a number of routines which are called in response to a 
request for branding data made bv a software application to access branding 
data..."). 

Per claim 6: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 

- wherein at least one of the branding resources comprises an image associated 
with the software product (col. 1, lines 63-67 "...The branding data can be stored 
in a version resource in the central library and can include string resources for 
the product names and OEM names. The images can also be stored in the 
version resource in bitmap resources..."). 

Per claim 7: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 

- wherein at least one of the branding resources comprises a character string 
identifying the software product (col. 1 , lines 63-67 "...central library and can 
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include string resources for the product names..."). 
Per claim 8: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 

- further comprising embedding, in each of the resource files, metadata identifying 
the branding resources contained therein, and wherein the called group of 
resource files is searched for the branding resources to be installed in the 
software product based on the embedded metadata (col. 1 , lines 63-67 to col. 2, 
lines 1-3 "...The branding data can be stored in a version resource in the central 
library and can include string resources for the product names and OEM names. 
The images can also be stored in the version resource in bitmap resources..."). 

Per claim 9: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 
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- wherein each of the resource files has a branding manifest associated therewith 
(col. 3, lines 19-29 "...cvOEMBrand.DLL holds the actual branding data. Thus, all 
branding data is stored in a single central location..."), and further comprising 
identifying the branding resources contained in each of the resource files with the 
associated branding manifest (col. 3, lines 19-29 "...cvBrandDLL holds a number 
of routines which are called in response to a request for branding data made by a 
software application to access branding data. . . "). 

Per claim 10: . 

The rejection of claim 9 is incorporated and further, Ortiz discloses: 

- wherein identifying the branding resources includes indicating, with the 
associated branding manifest, whether one or more of the branding resources 
contained in the resource file can be overwritten by a third party (col. 3, lines 19- 
29 "...cvOEMBrand.DLL holds the actual branding data. Thus, all branding data 
is stored in a single central location... cvBrandDLL holds a number of routines 
which are called in response to a request for branding data made by a software 
application to access branding data..."). 

Per claim 11: 

The rejection of claim 9 is incorporated and further, Ortiz discloses: 

- wherein identifying the branding resources includes indicating, with the 
associated branding manifest, a resource type for each of the branding resources 
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contained in the resource file (col. 3, lines 19-29 "...cvOEMBrand.DLL holds the 
actual branding data. Thus, all branding data is stored in a single central 
location..."). 

Per claim 12: 

The rejection of claim 9 is incorporated and further, Ortiz discloses: 

- further comprising adding one or more branding resources to at least one of the 
. resource files and updating the branding manifest associated therewith (col. 2, 

lines 15-20 "...the branding data is kept in a compact form, which can be easily 
accessed and updated. As a result, it is a simple and direct procedure to add 
new procedures and branding data and to alter existing procedures and branding 
data..."). 

Per claim 14: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 

- wherein the interface is an application programming interface (col. 1, lines 55-60 
"...linking to a first library storing routines to access branding data stored in a 
central library in response to the request; calling the routines in the first 
library..."). 

Per claim 18: 

The rejection of claim 1 is incorporated and further, Ortiz discloses: 
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- wherein one or more computer-readable media have computer-executable 
instructions for performing the computerized method of claim 1 (col. 2, lines 4-14 
"...provided a computer readable medium including computer program code for 
accessing branding data stored in a central resource..."). 

Claims 19-28 are the computer product claim corresponding to method claims 1, 3- 
1 1 respectively, and rejected under the same rational set forth in connection with 
the rejection of claims 1 , 3-1 1 respectively, above. 

Per claim 31: 

Ortiz discloses: 

- A computerized method of branding a software product comprising: 

- assigning a namespace to each of a plurality of resource files, said resource files 
each containing one or more branding resources (col. 1, lines 45-48 "...storing 
branding information associated with the computer product in a central 

library..."); 

- embedding, in each of the resource files, metadata identifying the branding 
resources contained therein (col. 1, lines 45-48 "...storing branding information 
associated with the computer product in a central library..."); 

- executing an interface to call at least one of the resource files as a function of a 
selected namespace (col. 1, lines 55-60 "...linking to a first library storing 
routines to access branding data stored in a central library in response to the 
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request; calling the routines in the first library..."), said selected namespace 
corresponding to one or more installed components of the software product (col. 
3, lines 44-50 "...software application requires branding data... calls the 
routing. ..to access the appropriate product name. ..convey to the software 
application"); and 

- searching the called resource file for one or more of the branding resources to be 
installed in the software product based on the embedded metadata (col. 1, lines 
45-52 "...the at least one routine being called by a software application 
requesting branding data and extracting the appropriate branding data from the 
central library in response to the call..."). 

Ortiz does not explicitly disclose installing the called group of resources files 
containing the one or more branding resources in the software product in response 
to the searching. 

However, Alger discloses in an analogous computer system installing the 
called group of resources files containing the one or more branding resources in 
the software product in response to the searching (paragraph [0041] "After the 
generic software 201 has been installed on the consumer's computer, the software 201 
will then locate and use the branding information 204B so that the use of the software 
201 evokes an association with the merchant 502B"). 

Therefore, it would have been obvious to a person of ordinary skill in the art at the time 
the invention was made to incorporate the method of installing the called group of 



i 
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resources files containing the one or more branding resources in the software 
product in response to the searching as taught by Alger into the method of brading 
software/hardware information as taught by Ortiz. The modification would be obvious 
because of one of ordinary skill in the art would be motivated to installing the called 
group of resources files containing the one or more branding resources in the 
software product in response to the searching to provide a way to differentiate a 
company form their competitors (paragraph [0006]). 

Per claim 32: 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- further comprising grouping the resource files according to the assigned 
namespaces, and wherein the interface calls a group of resource files as a 
function of a selected namespace (col. 1, lines 45-48 "...storing branding 
information associated with the computer product in a central library..."). 

Per claim 33: 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- further comprising centrally storing the plurality of branding resources (col. 1 , 
lines 45-48 "...storing branding information associated with the computer product 
in a central library..."). 



Per claim 34: 
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The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- wherein assigning the namespaces comprises identifying which of the branding 
resources contained in the resource files correspond to specific brands (col. 1 , 
lines 45-50 "...the called routines loading the central library and extracting 
branding data from the central library identified in the request; and conveying the 
extracted branding data to the software application..."). 

Per claim 35: 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- wherein each of the resource files comprises a dynamic-link library (col. 3, lines 
13-19 "...software makes use of dynamic link libraries (DLLs), which provide a 
simple and compact procedure for software applications to access required 
branding data..."). 

Per claim 36: 

The rejection of claim 35 is incorporated and further, Ortiz discloses: 

- wherein the branding resources reside in one or more of the dynamic-link 
libraries associated therewith (col. 3, lines 19-29 "...cvOEMBrand.DLL holds the 
actual branding data. Thus, all branding data is stored in a single central 
location..."), and wherein executing the interface comprises accessing the 
branding resources in the associated dynamic-link libraries (col. 3, lines 19-29 
"...cvBrandDLL holds a number of routines which are called in response to a 
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request for branding data made by a software application to access branding 
data../'). 

Per claim 37: 

i 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- wherein at least one of the branding resources comprises an image associated 
with the software product (col. 1, lines 63-67 "...The branding data can be stored 
in a version resource in the central library and can include string resources for 
the product names and OEM names. The images can also be stored in the 
version resource in bitmap resources..."). 

Per claim 38: 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- wherein at least one of the branding resources comprises a character string 
identifying the software product (col. 1, lines 63-67 "...central library and can 
include string resources for the product names..."). 

Per claim 39: 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- further comprising indicating, with the embedded metadata, whether one or more 
of the branding resources contained in the resource files can be overwritten by a 
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third party (col. 3, lines 19-29 "...cvOEMBrand.DLL holds the actual branding 
data. Thus, all branding data is stored in a single central location... cvBrandDLL 
holds a number of routines which are called in response to a request for branding 
data made bv a software application to access branding data. . . "). 

Per claim 40: 

The rejection of claim 39 is incorporated and further, Ortiz discloses: 

- further comprising indicating, with the embedded metadata, a resource type for 
each of the branding resources contained in the resource files (col. 1, lines 45-50 
"...the called routines loading the central library and extracting branding data 
from the central library identified in the request; and conveying the extracted 
branding data to the software application..."). 

Per claim 41: 

The rejection of claim 39 is incorporated and further, Ortiz discloses: 

- further comprising adding one or more branding resources to at least one of the 
resource files and updating the metadata embedded therein (col. 2, lines 15-20 
"...the branding data is kept in a compact form, which can be easily accessed 
and updated. As a result, it is a simple and direct procedure to add new 
procedures and branding data and to alter existing procedures and branding 
data..."). 
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Per claim 43: 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- wherein the interface is an application programming interface (col. 1, lines 55-60 
"...linking to a first library storing routines to access branding data stored in a 
central library in response to the request; calling the routines in the first 
library..."). 

Per claim 47: 

The rejection of claim 31 is incorporated and further, Ortiz discloses: 

- wherein one or more computer-readable media have computer-executable 
instructions for performing the computerized method of claim 31 (col. 2, lines 4- 
14 "...provided a computer readable medium including computer program code 
for accessing branding data stored in a central resource..."). 

10. Claims 13, 15, 16, 17, 29-30, 42, 44, 45, and 46 rejected under 35 
U.S.C. 103(a) as being unpatentable over Ortiz in view of Alger and further in view 
of US Publication No. 2003/0195921 to Becker et al. (hereinafter, Becker). 
Per claim 13: 

The rejection of claim 9 is incorporated and further, Ortiz does not explicitly 
disclose wherein the branding manifest comprises an extensible markup language file. 

However, Becker discloses in an analogous computer system wherein the 
branding manifest comprises an extensible markup language file (paragraph [0060] "An 
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XML element of the type Resource is a resource of the application (e.g., a binary file, a 
configuration file, a directory, a Web page)"). 

Therefore, it would have been obvious to a person of ordinary skill in the art 
at the time the invention was made to incorporate the method of wherein the 
branding manifest comprises an extensible markup language file as taught by Becker 
into the method of branding software as taught by the combination of Ortiz and 
Alger. The modification would be obvious because of one of ordinary skill in the art 
would be motivated use the resource files as a XML files to provide user a flexibility 
to change or update to resource files on the fly as suggested by Becker (paragraph 
[0012]). 

Per claim 15: 

The rejection of claim 1 is incorporated and further, Ortiz does not explicitly 
disclose wherein the software product comprises a plurality of binary files organized 
into components, each of said components having a component manifest associated 
therewith for identifying the component and specifying one or more dependencies of the 
component, and further comprising specifying a dependency from at least one selected 
component to the interface for accessing the branding resources to be installed in 
connection with the selected component. 

However, Becker discloses in an analogous computer system wherein the 
software product comprises a plurality of binary files organized into components, each 
of said components having a component manifest associated therewith for identifying 
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the component (paragraph [0060] "An XML element of the type Resource is a resource 
of the application (e.g., a binary file, a configuration file, a directory, a Web page)") and 
specifying one or more dependencies of the component, and further comprising 
specifying a dependency from at least one selected component to the interface for 
accessing the branding resources to be installed in connection with the selected 
component (paragraph [0066] "...The element CheckDependency checks for the 
existence of an installation of another component on the target server... element can 
include XML attributes... Component Version (a version of the XML element component 
to check for dependency), InstallPath (an installation path of the corresponding 
component), and BooleanDependency (a relationship to a version of the installed 
component, e.g., equal, greaterjhan, greater_than_equal)"). 

The feature of wherein the software product comprises a plurality of binary files 
organized into components, each of said components having a component manifest 
associated therewith for identifying the component and specifying one or more 
dependencies of the component, and further comprising specifying a dependency from 
at least one selected component to the interface for accessing the branding resources 
to be installed in connection with the selected component would be obvious for the 
reasons set forth in the rejection of claim 13. 

Per claim 16: 

The rejection of claim 15 is incorporated and further, Ortiz does not explicitly 
disclose wherein specifying the dependency from the selected component to the 
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interface includes specifying the selected namespace, said selected namespace 
corresponding to a specific brand. 

However, Becker discloses in an analogous computer system wherein 
specifying the dependency from the selected component to the interface includes 
specifying the selected namespace, said selected namespace corresponding to a 
specific brand (paragraph [0066] "...The element CheckDependeiicy checks for the 
existence of an installation of another component on the target server... element can 
include XML attributes... Component Version (a version of the XML element component 
to check for dependency), InstallPath (an installation path of the corresponding 
component), and BooleanDependency (a relationship to a version of the installed 
component, e.g., equal, greaterjhan, greater_than_equal)"). 

The feature of wherein specifying the dependency from the selected component 
to the interface includes specifying the selected namespace, said selected namespace 
corresponding to a specific brand would be obvious for the reasons set forth in the 
rejection of claim 13. 

Per claim 17: 

The rejection of claim 16 is incorporated and further, Ortiz does not explicitly 
disclose, wherein specifying the selected namespace includes specifying another 
namespace corresponding to a different specific brand to modify the branding of the 
software product. 
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However, Becker discloses in an analogous computer system wherein 
specifying the selected namespace includes specifying another namespace 
corresponding to a different specific brand to modify the branding of the software 
product (paragraph [0066] "...The element CheckDependency checks for the existence 
of an installation of another component on the target server... element can include XML 
attributes... Component Version (a version of the XML element component to check for 
dependency), InstallPath (an installation path of the corresponding component), and 
BooleanDependency (a relationship to a version of the installed component, e.g., equal, 
greaterjhan, greater_than_equal)"). 

The feature of wherein specifying the selected namespace includes specifying 
another namespace corresponding to a different specific brand to modify the branding 
of the software product would be obvious for the reasons set forth in the rejection of 
claim 13. 

Claims 29 and 30 are the computer product claim corresponding to method claims 
13 and 14 respectively, and rejected under the same rational set forth in 
connection with the rejection of claim 13 and 14 respectively, above. 

Per claim 42: 

The computerized method of claim 39, wherein an extensible markup language file 
contains the embedded metadata. The limitations in the claims are similar to those in 
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claim 13, and rejected under the same rational set forth in connection with the 
rejection of claim 13. 

Per claim 44: 

The computerized method of claim 44, wherein the software product comprises a 
plurality of binary files organized into components, each of said components having a 
component manifest associated therewith for identifying the component and specifying 
one or more dependencies of the component, and further comprising specifying a 
dependency from at least one selected component to the interface for accessing the 
branding resources to be installed in connection with the selected component. The 
limitations in the claims are similar to those in claim 15, and rejected under the 
same rational set forth in connection with the rejection of claim 15. 

Per claim 45: 

The computerized method of claim 44, wherein specifying the dependency from the 
selected component to the interface includes specifying the selected namespace, said 
selected namespace corresponding to a specific brand. The limitations in the claims 
are similar to those in claim 16, and rejected under the same rational set forth in 
connection with the rejection of claim 16. 



Per claim 46: 
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The computerized method of claim 45, wherein specifying the selected namespace 
includes specifying another namespace corresponding to a different specific brand to 
modify the branding of the software product. The limitations in the claims are similar 
to those in claim 17, and rejected under the same rational set forth in connection 
with the rejection of claim 17. 



Conclusion 

1 1 . The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

Any inquiry concerning this communication or earlier communications from 
the examiner should be directed to Satish S. Rampuria whose telephone number 
is (571) 272-3732. The examiner can normally be reached on 8:30 am to 5:00 pm 
Monday to Friday except every other Friday and federal holidays. Any inquiry of a 
general nature or relating to the status of this application should be directed to the 
TC 2100 Group receptionist: 571-272-2100. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Wei Y. Zhen can be reached on (571) 272-3708. The fax 
phone number for the organization where this application or proceeding is assigned 
is 571-273-8300. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR 
•only. For more information about the PAIR system, see http://pair-direct.uspto.gov. 
Should you have questions on access to the Private PAIR system, contact the 
Electronic Business Center (EBC) at 866-217-9197 (toll-free). 

Satish S. Rampuria 

Patent Examiner/Software Engineer J // * 
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